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MissionStatement

The mission of the Ohio Valley Chapter of
ASMP, an organization of talented, ethcal,
responsible photographers, is to maintain
photography as a viable, vital profession.

The American Society of Media Photogra-
phers is an organization promoting the pho-
tographic profession through consistent
action and information exchange on rights,
ethics, standards and technical subjects. All
opinons expressed in this publication are
solely those of particular authors and do
not necessarily reflect those of the Society,
the Ohio Valley Chapter, or the Editors. No
articles, letters or photographs will be pub-
lished without written permission. Con-
tents, copyright Ohio Valley Chapter ASMP
2009, all rights reserved one time reprint
rights for articles herein are granted only
to other ASMP Chapters and the Nation-
al Headquarters. Reprints must bear the
authors name, Chapter and copyright no-
tice. The Ohio Valley ASMP Newsletter is
not responsible for errors or ommissions.

Questions, articles, letters and photgraphs
are welcome and should be directed to the
attention of the Editor or Associte Editor.
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Co-PresidentsMessage:

We communicate As Photographers

Let me introduce myself to all of the mem-
bers of the ASMP Ohio Valley Chapter. | am
pleased to be your new co-president in Colum-
bus, where | am also a partner/owner and pho-
tographer at Rycus Associates Photography, LLC.
My term as co-president began in March. And,
I've been an ASMP member since 1991. Like
many of you, | began as an assistant. Now, I'm
a commercial photographer with a primary spe-
cialty in people photography, though, our studio
produces a diverse range of photography, includ-
ing a substantial amount of architectural interiors
and food photography. My clientele covers a wide
gamut from editorial and corporate to advertising.
But, my passion has always been people. | love
to interact with people and my work allows me to
constantly meet interesting and unique characters
at their workplaces and in their homes. My pho-
tography is my passion and | use it create those
images and messages that my clients demand.

Aslongas|havebeeninvolvedin ASMP andinthe
commercial photography business, | have always
been aware that the photographer’s job is to com-
municate through imagery. That effective means of
communication has not changed, though our medi-
um has largely moved from a film to digital format.

However, other means of communication are
changing. We see new forms of social network-
ing popping up on a regular basis. Some of these
networking groups, such as Facebook, Linked-In
and Twitter are changing the landscape of how
people and businesses communicate. Our na-
tional and local chapters currently have Face-
book pages and members are Tweeting as you
read this late summer issue of our newsletter.
Some of you are already connected to the net-
works | mention while others may think “why
bother.” But, as we saw when digital photogra-
phy first emerged, if you did not take that step in
our profession’s new direction, you are probably
not shooting professionally now. As communica-
tors, we need to embrace new technologies in

by Michael A Foley - Columbus

order to broaden our capabilities, expand our vi-
sion and thrive both personally and professionally.

Our organization is full of great communicators.
Many of them are other current and past Ohio Val-
ley Chapter co-presidents. | hope to bring more
people into our chapter, like Dustin Halleck, who
will be joining our board in October, not just to
grow our chapter in numbers, but to further en-
rich our Columbus community of professionals. It
is community, after all, that ASMP brings to all of
us. Our chapter hopes to cultivate that community
with strong programming scheduled throughout
the year and excellent networking events such
as Pints and Pixels and First Friday luncheons.

As photographers, we communicate with the
world through our work. And, with networking
skills and programming, we can enjoy all that
is offered through our community. | look for-
ward to seeing what the future holds for all of
us. And, | look forward to sharing that future,
full of challenges and rewards, with all of you.
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Ice cream, good food and great company.......what more could
one ask for at the 2009 Ohio Valley Retreat.

Ohio ValleyRetreat

Report: 2009 Ohio Valley Retreat

by Jim Barnett - Indiannapolis

Every June at the annual Ohio Valley ASMP fabulous showcase to view their images.
Retreat, members gather on Saturday morning On Saturday, we ate breakfast on the screen
to set the calendar for the upcoming year. Last porch overlooking the lake. Then we planned
year was no different than the previous fourteen. chapter events while sitting under a canopy
What were the hot topics, who were the hot speak- of tree shade in front of the cabins. A few well
ers and what can we do to reach more upstart pho- deserving members received the chapter’s
tographers? We tossed these questions around unique volunteer award and then, while some
for the usual 15 minutes and started penciling packed their bags and headed home, others sat
in and updating the ASMP OVC calendar for back and looked forward to staying on another
2009-2010. night and enjoying this beautiful Midwest park.

Retreat 2009: Great pictures; lovely setting; One and Only ltem: as tradition has it, the item to
wonderful fellowship; shared information; the an- be the center of focus for this year’s show was an-
nual Ohio Valley Chapter Retreat was held again nounced at the retreat. It’s a toothpick. The only
at Hueston Woods State Park last June. Pleas- guideline for an image entered in the show — it's
ant weather greeted those of us who attended. gotta have a toothpick in it. It could be a picture of
The lakeside cabins, as always, were cozy, clean just a toothpick or it could be an image of the re-
and modern and this year saw a much better enactment of Gettysburg with General Lee picking
balance between male and female “campers”™ hjs teeth. Whatever, just have a toothpick in the

shot. Look for emails announcing when and where
Cincinnati provided dinner on Friday evening, to drop off your framed prints, although a little birdie

the assembled were treated to a super Pints & told me that Wilbur needs them by December 1st.
Pixels. Our chapter has some brilliant photogra-

phers and the retreat’s Pints & Pixels provided a o o o
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Editor'sDesk

Stop and Ask What You Can Do

So here we are our second issue of IMAGE, and
we still think it is important to keep our membership
abreast of all the great things that are happening in
our Chapter. In the last issue, | challenged all of you
to take part in this endeavor. We will need articles,
perspectives on technology and your latest and great-
est images to keep it fresh and interesting. You must
help if you want IMAGE to continue. We are ask-
ing, starting now, that each and everyone of you send
us something. This is your personal call for content
today, and it will continue until the next deadline.

Don’t worry about not being a writer. We have
great editors who will take your contributions and
edit them and make you look terrific. Let me re-
mind you again that people involved getting
IMAGE out are not being paid to do this. Itis done out of
a sense of pride and to help our Chapter. This makes it
much more important to have memberinvolvement and
content contribution. If no one helps, the results will be
that our Ohio Valley Chapter Newsletter will disappear.

We are really looking for input from our newer
members especially. We want the Chapter to grow
and it can only do that with the help of our young-
er members. We need that newer and more youth-
ful point of view. We want IMAGE to represent all
age groups and the only way to do that is to have
everyone take part in the publication. We want

by Kim Simmons - Cincinnati

our younger members to be a strong part of IM-
AGE. You are the future of our organization; so,
how about you taking part and contributing some-
thing......anything. Just become a part of IMAGE.

We all have alot of respect for our younger mem-
bers, who are so well versed with today’s technol-
ogy and have already helped to point our chapter
in a new direction. We always have welcomed a
fresh perspective on our industry. So, get involved
in shaping our Chapter as well as our Newslet-
ter. If you are an assistant, volunteer to help out
on committees. If you are a general member just
hanging, ask what you can do to help out. We all
need to talk openly about better business prac-
tices, and we need to ask questions and share
openly with others in order for all of us to grow.

We have started highlighting a member in each
Newsletter, but we need submissions from you. If
you travel to exotic places or you find something
right around the corner and it’s cool, share your ad-
venture with us. If you discover new tecnique or
a hurdle you have cleared, share it with us. If you
want to let off steam or communicate your opinions
on today’s industry, share it with us. In other words,
get involved with our ASMP-OVC Newsletter.
If you have any suggestions, contact us. Let’s talk.

CLICK ON
IMAGES,BY-
LINES, ADS or
COLORED TYPE
and CONNECT
DIRECTLY TO

Adobe [~

DODD camera>

TECHTALK
Using Social

Media to Build

Your Photography Business: Part |

Business owners across the globe are jumping
into Social Media in the hope that it will grow their
business, and photographers are not immune.
Each week more and more of you sign up for
Facebook and LinkedIn, and the more daring may
even be tweeting or blogging. You put a little bit of
effort in, and the pay off is that you are able to re-
connect with some former clients, co-workers and
highschool friends with whom you’ve lost touch.

Your contact list is growing, but can you say the
same for your business? My guess is that if you
just jumped in without a (dare | say it) strategic
plan, you haven’t seen any impact from your ef-
fort. Don’t be frightened off by the words strate-
gic plan — it doesn’t have to be complicated, but
it does mean you need to think hard about who
you’re talking to and what your goal is. And this
article will help walk you through the process.

What is Social Media?

In its simplest form, Social Media is a conver-
sation. It's a conversation delivered by online
tools that people use to share content: photos,
video, experiences, perspectives, opinions, in-
sights and more. Social Media tools continue to
evolve, and currently include blogs, microblogs,
message boards, forums, podcasts, lifestreams,
networks, communities, wikis, vlogs... And
though the tools evolve, the constants between
them are that the conversation is personal,
shared, open and honest — and uncontrolled.

Strategic Planning

A lot of people are jumping on the Social band-
wagon because it’s topical and it’s free. But it’s
not free, in that it requires labor to create and
maintain. Before you launch your social media
attack, or as you try to evaluate what you’re al-
ready doing, it’s important to ask yourself the
following questions. Then, keep the answers top
of mind to keep your outcomes focused, and to

by Dana MacCarley Arrasmith - Cincinnati

make sure you’re applying your time in a way that
supports your goals.

What do | want to accomplish with Social
Media?

o Build awareness of my name or brand

o Get my work in front of more people

o Establish expertise in my field / a
category

0 Learn from experts in my field / a
category

o Get more customers — or a different
type of customer

o Build stronger relationships with existing
clients

0 Increase traffic to my website

o Build my professional photographer
network

o Get more involved in a cause, group or
locale

o Show my high school class that | landed
ajob

Who are the key people that | want to connect
with?
0 What are their interests/groups
o0 Where are they - what Social Media are
they using (and not using)
0 Who are they connected to?
Continued on Page 8
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Continued from Page 7
Since | can’t control outcomes, what is the risk?

Then once you’ve thought these questions
through, you need to prioritize what you want to ac-
complish. Your main goal will guide which tools you
use, and how much time and effort you put into it.

Social Media Toolkit

By the time you read this, the Social Media
landscape will have changed. But that’s the
great thing about it: the conversation continues
to adapt to its audience. For the sake of this ar-
ticle, we’ve focused on the more common tools
that can be applied to the Photography business
— and avoided gaming and virtual reality sites,
so that you can focus on building your business.

Answer Services:

Answers services feature community mem-
ber responses to questions asked. Exam-
ples: Yahoo! Answers, Answers.com, Linked
In  Answers, Questionville, Askville. Think

how well-positioned ASMP would be with a
photography answer and reference site...

Blogs (weblogs):

A blog is a website or website page main-
tained by an individual or an organization with
regular entries of commentary, information and
material (photos, graphics, video). Most blogs
are primarily textual, although some focus on
art (artlog), photographs (photoblog), sketches
(sketchblog), videos (vlog), music (MP3 blog

Bookmarking:
Share pages you feel are important with the rest

of the world — and in return you become easier
to find. You can add tags and sometimes com-
ments, as well as descriptions to your entries. A
lot of these services also rank/display the popu-
larity of posts. Examples: de.licio.us, Diigo, Furl,
Bluedot, ma.gnolia.com, TekTag, Linklog, Cloudy-
Tags, Spurl

Forums & Message Boards:
Oldie but goodies, forums and message boards

provide a virtual gathering place for communities
to form, members to contribute and informa-
tion to be shared. Examples: Cre8asite Fo-
rums, Television Without Pity, Rotten Toma-
toes, Search Engine Watch, High Rankings,
Collector’'s Society, StarTrek Message Boards,
Epicurious, The Greyhound Message Board

Lifestream:

Allows you to stream all of your online ac-
tivities through one single site. The more
you connect, the more youlll need it. Ex-
amples: Socializr, FriendFeed, SocialThing!

Livecasting:
Exactly what it sounds like: sharing moments

with the world as they happen. Examples: Blogty,
Justin.tv, Ustream, Y! Live, LiveCastr, Kyte.

l Since 1957 [
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Microblogging:
Presence apps or Microblogs allow people and

communities instant communication and ongo
ing affiliation. Microblogs are being used to com-
municate, test ideas, lure people to continue
the conversation elsewhere, and get a pulse on
a community. Examples: Twitter, Jaiku,
Plurk, Pownce, Plazes, twitxr, tweetpeek

Photo Sharing:
Photo sharing sites are a great way to share im-

ages, and the stories that go with them. Examples:
Flickr, Picasa, Photobucket, Webshots Communi-
ty, Kodak Gallery, ImageShack, SnapFish, Zooomr

Podcasts:

A podcast is a series of digital media files, either
audio or video, that is released and downloaded
through web syndication. Podcatchers (like iTunes,
Zune, Juice, and Winamp) are used to automati-
cally identify and download new files in the series
when they are released, which can be stored lo-
cally on a computer (or another offline device).

Sacial Networks:
Social Networks exist to engage a commu-
nity, whether purely social, cause or corporate.

Examples: LinkedIn, MySpace, Facebook,
Hi5, Ning, Bebo, Disney XD, Toyota Prius, MSN
Groups, Yahoo 360

Social News/Reference/Publishing:
Sometimes called “news aggregators” social

news sites have members of a community or

a service submit news or post reference infor-
mation, and members get to vote them up — or
down, and comment on their validity. Examples:
Digg, Reddit, Netscape, Newsvine, Searchmob,
Wikipe dia, Shoutwire, Bringr

Video Sharing:
Same as Photo sharing sites, with some sites add-

ing in more "sharing" features in the form of sub-
scriptions to channels, rating the video and offer-
ing code to embed the players on social networks
or blogs. Examples: YouTube, Jumpcut, Joost,
Grouper, Revver, Blip.TV, VideoEgg, Daily Motion

With your help, the next article will cover specific examples
of using Social Media contributed by ASMP members. Please
email examples to dana@tonyarrasmith.com including:

1. Your goal
2. Detail of what you've done
3. Results.

AlienSkin
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Another View Point About the Retreat

I would like to say a big “thank you” to all
that made the retreat a fun and rewarding trip for
me this year. There was good food and fellow-
ship, which are two of my favorite things in life.
Homemade ice cream was the inspiration of (self pro-
claimed) “Cranky” Tom Dubanowich, co-president of the Co-
lumbus Chapter. Although he did not do it alone, as it took
many folks to crank the ice cream, | think Courtney Basha-
da from Cincinnati did most of the cranking! It was yummy!

There were lots of fun photos shown on Sat-
urday evening: including assignment, travel, art and
personal interests such as woodworking. We were
amazed, we gave kudos and we laughed a lot too.

More women than usual attended the re-
treat this year. | was so happy to be able to

by Ann Schertz - Indiannapolis

share a cabin with such a dynamic group
of women from so many angles of interest such as com-
mercial work, photography education, and art. It was
great. We talked about our business ideas, and we
stayed up late telling stories about our families and work,
and then we crashed. It was fun and amazing! | now
have 4 new female contacts in the business that may
share some of my same challenges and experiences.

| had a great time networking with everyone
that attended retreat, and this year it was awesome
to see a few more women add to the mix. These kinds
of opportunities for sharing ideas are what make be-
ing a member of ASMP such an asset. | suggest ev-
eryone adds the retreat on their 2010 calendar for
June next year!

VISIT WWW.ALIENSKIN.COM FOR INFO,
EXAMPLES, AND A FULLY FUNCTIONAL 30-DAY
DEMO. 10% OFF YOUR ORDER WITHOEFER CODE ASM0903

DEVELOPINGIMAGEMAKERS

DUSTINHALLECK
MEMBER SINCE 07

ASMP: | joined ASMP because of the sense of
community that it promotes. | appreciate the open-
ness of photographers in my local community
who took the time to teach and help me better
my craft, while at the same time making me feel
as though they too were gaining from our interac-
tions (though | sometimes find that hard to believe).

PROFILE: | took my first photography class
while a junior in high school. | instantly fell in love,
spending most of my senior year in the darkroom.
| attended the College of Art & Design in Colum-
bus where | studied photography, graduating Magna
Cum Laude. After graduation | took a class at the
Maine Photographic Workshops with Sean Keman.
In the fall of 2006, | interned with George C. An-
derson where | re-learned most everything that |
thought | knew about photography. Afterward, |
began freelance assisting with George and other
local photographers including: Tom Dubanowich, Ted Rice, and Michael A. Foley. In 2007 | accepted a full time assisting position at
Feinknopf as a primary Assistant for Brad Feinknopf. Very recently | accepted a position on the ASMP OVC board as a member from
Columbus. While I'm not yet entirely sure of all the responsibilities, 'm very excited to do whatever | can to help the chapter.

IN FIVE YEARS: I'm going to be honest. | hope that I'm not assisting five years from now. | want to be shooting my own
projects, managing my own clients, and running my own business. Also | want to do gallery shows with my work, something that I'm
working on figuring out at the moment.

KURTSTRECKER
MEMBER SINCE 07

ASMP: To network with commercial photo-
graphers and start trying to get assisting jobs right
out of school. It worked. I've been completly free-
lance since graduating.

www.halleck.dustin@gmail.com

PROFILE: Started college as a physics major,
but discovered photography in a black and white
darkroom class taken as an elective. Transfered
to Ohio Institute of Photography and graduated
in January 2007. I've been freelance assisting since
then with photographers in Clncinanti Indianapo-
lis, and Louisville while also working for photog-
raphers from New York, LA, San Diego, and other
major markets when they have jobs in the area.
Right now | am still freelance assisting, but am build-
ing my identity as apromotional photographer for
artists and musicians. I'm also doing some com-
mercial work for locally owned and operated busi-
ness/restaurants, and shooting a bit of editorial.

IN FIVE YEARS: The only defined goal | have is to shoot for Gourmet magazine. That being said, one of the aspects | most enjoy
about photogrraphy is the ability to constantly re-invent yourself and always discover new passions and subjects. While | certainly
intend to be a commercial and editorial photographer in 5 years, | see myself constantly evolving and changing what | do over time.
As long as the general trend continues to be onward and upward, then I’'m on the right track. There’s a lot of self-discover left to be

done. www.kurt@kurtstrecker.com

DustinHalleck

©Kurtstrecker
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What do | Charge?

A presentation by Susan Carr

ASMP past National President, Susan Carr will be
presenting two separate seminars in Dayton on the
campus of OIP&T, October 15 & 16, 2009.

On Thursday
evening (oct.15th)
Susan  will de-
liver “What do |
Charge?”, a candid
discussion on li-
censing and pricing
your work. Susan
helps to take the
mystery out of deter-
mining fees and setting licensing terms. She pro-
vides real world strategies for pricing in this tough
business climate. Come and learn how to sell your
prices with confidence. Sign-up information and
more details for “What do | Charge?” can be found
at http://asmp.org/asmp-seminar-charge The doors
to the photography Building located at 2029 Edge
field Rd., Dayton, Oh 45439 will open at 6pm for a so-
cial hour, with the seminar starting promptly at 7pm.

In conjunction with Susan Carr’s “What Do |
Charge?” seminar, Susan will follow up with a

Copyright Workshop Friday morning at 10:00am (same
location). This is a two-hour free workshop on register-
ing your images with the copyright office. The work-
shop is open to ASMP members and non-members.
The workshop will outline step-by-step the ASMP Best
Practices for Registering Your Photographs and each
participant will set up a template to make future image
registration easy.

A past president of ASMP, Susan has long been
dedicated to the advocacy and education of fellow pho-
tographers. Susan organized and managed the highly
successful ASMP Strictly Business 2 conferences and
currently oversees ASMP's educational seminars. Su-
san is the editor of the latest ASMP Professional Busi-
ness Practices in Photography (2008), published by
Allworth Press.

For any questions and follow-up concerning either
of these presentations contact Paula Kraus at paula@
oipt.com or Tom Dubanowich, ASMP Ohio Valley
Chapter contact at: tom@tomdubanowich.com

You must register in advance so check out all of the
seminar details and registration at: http:/asmp.org/
asmp-seminar-charge

There will be Carpools traveling from the East, West and
South so get ahold of Jim Barnett - Indy jameskbarnett@
yahoo.com Michael Foley - Columbus mfoley @rycuspho-
to.com or Joe Harrison - N. KY & Cincinnati joe@jhpho-
to.com for more information on how you can share a ride.

When superior
quality isn't

a luxury

- It's a
requirement.

www.hasselbladusa.com
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ASMP Wants Your Story

By Todd Joyce

There's a reason why you're a member and ASMP wants to hear your sto-
ry.  You could win big prizes too. ASMP is giving away $17,000 worth of
Brizes for the best stories on what you see as the biggest benefit of mem-

ership. You don't have to write a book. Simple quotes are good too.

What benefits do you get from membership? Find a Photographer, camara-
derie, national advocacy, education? Tell ASMP and you could win. 200 of the
first entries will win a 30 day trial membership to Lynda.com. The chapter with
the most entries per capita wins $500, so by entering, you'll be helping OVC too.

For the info and the contest rules, visit http.//asmp.org/return-on-membership-con-
test Entries must be received by October 4th, so send your entry before it’s too late.

Here is a quick summary:

1. Think about your positive experiences as an ASMP member and what
you have gained.

2. Choose one of the four categories best suited to your story. Only one
category may be entered; only one entry per member.

3. Tell your story about your ‘Return on Membership’ in 250 words or less.
Short stories are great too! It doesn’t have to be long.

4. Email your story to contest@asmp.or? * Important: include your name,
chapter and the one category (of the four) you are entering: wide angle;
focus; meter; or exposure.

5. Deadline for entry is October 4. But don’t wait; enter today.



http://www.asmpovc.org/
http://joycephotography.com
 paula@oipt.com
 paula@oipt.com
tom@tomdubanowich.com
 http://asmp.org/asmp-seminar-charge
 http://asmp.org/asmp-seminar-charge
http:// jameskbarnett@yahoo.com
http:// jameskbarnett@yahoo.com
mfoley@rycusphoto.com 
mfoley@rycusphoto.com 
http://www.jhphoto.com/
http://www.jhphoto.com/
http://www.hasselbladusa.com

DxO Optics Pro

Extend the limits of your camera

Automatically enhance your RAW or JPEG images in just 3 clicks of a mouse
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Image Science

Seminar: Photo Tech 2009

Our Photoshop Seminar VI has a new name
“Photo Tech 2009”. It is scheduled to take
place on November 12th and |3th. There will be
four Sessions this year. Our main speaker will be
David Marx for both days. The other three speak-
ers will be holding additional sessions which you
may go to or just visit. As always in addtiion to
great speakers, there is good food and lots of prizes.

There will be a Vendor Reception on the first
night where you can meet our sponsors and ask
the questions you have always wanted to ask.

Join us this November for Photo Tech
2009 presented by the ASMP Ohio Val-
ley Chapter. It will be held at Eastgate Holiday
Inn. Come early for breakfast and to check in.

For more information go to www.asmpovc.

Das;id Marx: Sess:ion #1 - Thursday and Friday
Featured Lightroom Speaker

Sam Riche: Session #2 - Thursday Afternoon
Transitioning From Still to Video

Rosh Sillars: Session #3 - Opposite Session #2
New Media Secrets

Jay Kinghorn: Session #4 - Friday Afternoon
Digital Photography Best Flow



http://www.dxo.com/us/photo

Membershiplist

Cincinnati Email
Sarah Abad (ST/OHV) sarahabadphotography @yahoo.com

Mark Alexander (GM /OHV) mark@alexanderphotoimaging.com

Andrew Anderson (GM / OHV)

Brandon Andrews (ST/OHV)

Tony L. Arrasmith (GM / OHV)

Gordon Baer (AS / OHV)

Steven C. Barger (AS / OHV)
Courtney Bashada (ST/OHV)

Mark Bealer (GM / OHV)
Josh Beeman (EA/OHV)
Autumn Bennett (ST/OHV)
Emily Bergman (ST/OHV)
Martin Biel (GM / OHV)
Mark Bowen (GM / OHV)
Doug Boylan (AS / OHV)
Lauren Bruce (ST/OHV)
Jim Callaway (GM / OHV)
Teri Campbell (GM / OHV)
Paul Carmack (ST/OHV)
Stephanie Carson (IA/ OHV)
Chris Cone (GM / OHV)
Kim Coughnour (1A / OHV)
Ryan R. Dlugosz (EA/ OHV)
John Engelman (IA/OHV)
D. A. Fleischer (GM / OHV)
Maureen France (I1A/ OHV)
Tiffany Gles (ST/OHV)

Dan Gray (EA/OHV)

Tim Grondin (GM?0HV)
Lloyd A. Greene (EA/ OHV)
Natalie Hager (AS/OHV)
Joe Harrison (GM / OHV)

andrew @artisticlight.com

tony @tonyarrasmith.com
gordon-baer@gmail.com
sbarger3@mac.com
courtneybashada@mac.com

mark@bealerphotography.com

josh.beeman@gmail.com

mibiel@bielphoto.com
markphoto@ao.com
doug@oipt.com
laurenbruce@mac.com

jim@jimcallaway.com

teri@teristudios.com

stephanie @stephcarson.com
cone@fuse.net
redleaf@woh.rr.com
ryan@rrdphoto.com

da@da-photo.com
francem@uc.edu

dan@metroflyer.com
greene@greeneone.com

nataliehager@gmail.com
joe@jhphoto.com

Abby Marie Hathaway (AS / OHV)abby @hathawayphoto-s.com

Erin R. Heitsch (AS / OHV)
Scott Hisey (IA/ OHV)
Robert Jones (ST/OHV)
Todd Joyce (GM / OHV)
Brandy Kautz (ST/OHV)
Kathleen Kesse (ST/OHV)
Gary Kessler (GM / OHV)

R. Harold Kramer (GM/OHV)

Paula Wilmot Kraus (IA/OHV)

Rob Kumler (IA/ OHV)
Erik Lehman (ST / OHV)
John S. Mickler (EA / OHV)
Andrea Millette (IA/ OHV)
Patrick Mizenko (EA/OHV)

Gordon Morioka (GM / OHV )

Peter J. Mueller (AS / OHV)
Joy Olscheske (GM/OHV)

JEdward Everett Pieratt (AS / OHV)
Christine Polomsky (AS / OHV)

Robert Ramundo (AS / OHV)
Tom Rielage (EA/ OHV)
Tom Rogowski (GM/OHV)
Gregory E. Rust (IA/ OHV)
Randolph Sauer (ST/OHV)
Thomas R. Schiff (IA/ OHV)

Bradley D. Schloss (ST / OHV)

Alyson Schneider (ST/OHV)

erhitchy@hotmail.com
info@hiseyphotography.com

todd@joycephotography.com

gskessler@fuse.net
rhkramer@cinci.rr.com

photodigitalpro@mac.com
digitallush@gmail.com
jmickler@cinci.rr.com
andrea@andreasmphoto.com

gordon@moriokaphoto.com
pmphotostudio@mac.com
visualsource @cinci.rr.com
epieratt@fuse.net
cpolomsky2000@yahoo.com

rob@ramundophotography.com

trielage @fuse.net
tom@tomrogowski.com
rust@xavier.edu

bschloss@fuse.net

Michael W. Schneider (AS/OHV) mschneider2103@cinci.rr.com

Kelli Shrivastave (ST/OHV)

Cincinnati Email

Kim DM Simmons (GM/OHV)kdms@simmonsphotography.com
Jerry N. Slaughter (IA/ OHV) jslaughter@fuse.net
Andy Snow (GM / OHV) andy@andysnow.com
Jerome Spohr (EA/OHV)
Connie Springer (AS / OHV)
Kurt Strecker (EA / OHV)
Melissa Stricklett (EA / OHV)
Mary Strubbe (GM / OHV)
Michael W. Stutler (AS / OHV)
William Surber (ST/OHV)
James E. Talkington (GM / OHV)
Sara True (ST/OHV)

Kristin Ungerecht (ST/OHV)
Bethany Vail (AS / OHV)

Lisa A. Ventre (GM / OHV)
Jerome Vieh (AS/OHV)

David C. Wendt (AS / OHV)
Mark Werle (GM/OHV)

Robert Willis (ST/OHV)

Sherry Wilson (AS / OHV)
Steven M. Woodruff (EA/ OHV)

larkspur@fuse.net
kurt@kurtstrecker.com
mestricklett@cinci.rr.com
mary @marystrubbe.com
mwstutler@fuse.net

jim@daylight-photo.com

impulse.bethany @gmail.com
lisa.ventre@uc.edu

dwendt@cinci.rr.com
mark@werlegig.com

sherry @teristudios.com
smwoodmd@hotmail.com

Columbus Email

George C. Anderson (GM /OHV)studio@georgecanderson.com
Stacey Besst (ST / OHV) staceybesst@gmail.com
Katherine Bixler (EA/OHV) kbixler.1 @go.ccad.edu
Samuel Blythe (ST/OHV) snlcsandman@msn.com
Cheri Brent (EA / OHV) cwbrent@sbcglobal.net
Craig Cook (EA/ OHV) cscphotography @gmail.com
Amy Jo Custer (ST / OHV) acuster.1@go.ccad.edu
Allison Tarisse Dandrea (ST/OHV) pagegrl@gmail.com
Matthew Dickerson (ST/OHV)
Joe Dixon (GM/OHV)

Nicole Dixon (AS / OHV)

Tom Dubanowich (GM / OHV)
Jennifer Dunlap (IA/ OHV)
Laurie Dynes (ST/OHV)
Robert J. Eberst (GM / OHV)imagedesignstudios @earthlink.net
David Emery (GM / OHV) dave @emeryphotography.com
Daniel Espinoza (ST/OHV)
Brad Feinknopf (GM / OHV)
Alysse Gafkjen (ST/OHV)
Aaron Michael Ferguson (ST/OHV)  AaronFerguson@ Aaron-
FergusonPhoto.com

Daniel W. Floss (GM /OHV)dan@danielwflossphotography.com
Michael A. Foley (GM / OHV) mfoley @rycusphoto.com
Philip Franta (AS/OHV) pfranta@aaaohio.com
Ken Frick (GM / OHV) kenfrickphotographer@juno.com
Dustin Halleck (AS/OHV) halleck.dustin@gmail.com
Larry Hamill (GM / OHV) hamillusion@sbcglobal.net
Joseph Harris (ST/OHV)
Nicholas Hinsch (AS/OHV)
Danny Ingersoll (GM/OHV)
Angela Jackson (ST/OHV)
Richard Jordan (EA/OHV)
Michael Kirk Irwin (EA / OHV)
Anita Kowalski (EA/ OHV)
Aaron Knaack (ST/OHV)
Polly Kronenberger (AT/OHV)
Raymond LaVoie (GM / OHV)
Henry Leiter (AS / OHV)

jdphoto1997 @sbcglobal.net
nicole @nicoledixon.com
tom@tomdubanowich.com

bfeinknopf@feinknopf.com

dan@agiphoto.com

irwinkirk@gmail.com
akowalski4 @columbus.rr.com

me @raylavoie.com
henry@henryfoto.com

Columbus Email

Sherry MacDonald (ST/OHV)  elitemacdonald@yahoo.com
Michael Kirk Irwin (EA / OHV) irwinkirk@gmail.com
Anita Kowalski (EA / OHV) akowalski4@columbus.rr.com
Aaron Knaack (ST/OHV)

Polly Kronenberger (AT/OHV)

Raymond LaVoie (GM / OHV)

Henry Leiter (AS / OHV)
Sherry MacDonald (ST/OHV)
Colin McGuire (GM / OHV)
Jason Meyer (GM / OHV)
Kate Morgan (ST / OHV)
Catherine Murray (AS / OHV)
Jeffrey A. Rycus (GM / OHV)

me @raylavoie.com
henry @henryfoto.com

elitemacdonald@yahoo.com

info@colinmcguire.com
imeyer@feinknopf.com
photokate2002@yahoo.com
iplayphoto@wowway.com
jrycus@rycusphoto.com

Jeffrey C Sampson (GM/OHV) jeff@sampsonphotographyltd.

Pete Souza (EA/OHV)

com
pete @petesouza.com

Mark Steele (GM / OHV) mark@marksteelephotography.com

Parker Steele (EA/ OHV)
Dustin Stevens (EA/ OHV)

parker@parkersteelephoto.com

dust_717@yahoo.com

Eric Wagner (GM/OHV)  ewagner@illuminationphoto.com

Mike Wallace (EA / OHV)
Robert Winkle (AS/OHV)

Todd A. Yarrington (GM / OHV)

Indianapolis

Jim Barnett (GM / OHV)
William Beck (GM / OHV)
Chris K. Bergin (MM / OHV)
Dan R. Boyd (GM / OHV)
Jason Boyer (GM / OHV)
John Bragg (GM / OHV)
Mellisa Brewer (ST/OHV)
Mary Ann Carter (GM / OHV)
Erica Case (ST/OHV)

Erin Casey (AS/OHV)

Ruth Chin (LF / OHV)
Richard W. Clark (GM / OHV)
April Cummings (ST/OHV)
Janelle Deck (ST/OHV)

Zach Dobson (AS / OHV)
Drew Endicott (GM / OHV)
David W Enterkin (EA / OHV)

mikewallace@msn.com

todd@toddyarrington.com

Email
jameskbarnett@yahoo.com
wbeck@studiobeck.com
ckbergin@gmail.com
danrinc@aol.com
jason@jasonboyer.com
john@johnbragg.com

cartermac@iquest.net

ruthrcfoto@aol.com
richardwclark@comcast.net

zach@zachdobson.com
endicottphoto @earthlink.net
dave@invisionphotoinc.com

Michael W. Farabaugh (GM / OHV)  mwfphoto@hughes.net

Susan Fleck (AS / OHV)
Kevin Foster (GM / OHV)

John C. Freeland (GM / OHV)

Michele Frische (ST/OHV)
Kristin E Fuller (EA / OHV)
April Gabbard (ST/OHV)
Nikolis Grove (ST/OHV)
Ken Heinen (GM / OHV)
Stephen Hill (GM / OHV)

susan@fleckphoto.com

kevin@2020photography.com

jcfphotovideo@aol.com

kristin@kristinkiefer.com

stephen@hillphotography.com

Alan Ingram (GM / OHV) alan@alaningramphotography.com
MaryBeth Jackson (EA /OHV)marybeth @flatearthrecords.com
Andrew Johnston (AS/OHV)ajohnstonphotography @mac.com

Mega Keeven (ST/OHV)
Sherrie King (AS / OHV)

Tod Martens (GM / OHV)

AJ Mast (GM / OHV)

Renee McCrady (ST/OHV)
Harold Lee Miller (GM / OHV)

sherrie @artistrystudio.us
tod@todmartens.com
aj@ajmast.com

himphoto@sbcglobal.net

Wilbur A. Montgomery (GM / OHV)wilburwmphoto@aol.com

Julie Opell (AS / OHV)
Polina Osherov (AS/OHV)
Aaron Overstreet (EA/PHV)

fotosbyjulie@aol.com

Indianapolis Email

W. Gregory Puls (GM / OHV) greg@pulsphoto.com
John Quilhot (ST/OHV)
Amanda Reynolds (EA/OHV)
Keri Riedel (EA/ OHV)
Donald Ryan (ST/OHV)
Suzanne Sandlin (ST/OHV)
Ann E. Schertz (GM / OHV)
Dan Schimpf (EA/OHV)
Frank Silvers (IA/ OHV)
Brent Smith (GM / OHV)
Brett Neal Smith (ST / OHV)
Julie R. Smith (AS / OHV)
Robert Smith (ST/OHV)
Shawn Spence (GM / OHV)
John Starkey (GM / OHV)
Tom Strickland (GM / OHV)
David Stuart Takayoshi (AS / OHV)
Rebecca Trahin (ST/OHV)

Karen Vance (GM / OHV) karen@karenvancephotography.com
Megan VanValer (GM /OHV)  meganoconnor@hotmail.com
Tena Vetor (AS / OHV) tena@studiomidwest.com
Joe Vondersaar (AS / OHV) joevond@msn.com
Cynthia A. Wagner (AS/OHV) wagnerphotographics@msn.com
Mark Watson (EA/OHV)

Greg Whitaker (GM / OHV)
James Kevin Willis (EA / OHV)
Jonathan H Wilson (IA/ OHV)
Michael Wilson (EA / OHV)
Tyler Worman (ST/OHV)

John H. Wright (EA/ OHV)

kmriedel@yahoo.com

photos@annschertz.com

fsilvers @fixelpixgrafix.com
rbretnsmith@gmail.com
brettnealsmith@gmail.com
js@jsequineimages.com

shawn@shawnspence.com
jstarr_1@msn.com
thstrick@earthlink.net
dave@line11.com

whit@gregwhitaker.com
photos1@prodigy.net
jwilson@ivytech.edu
michael@ntnphotography.com

johnwright@mediawright.com

Louisville/Lexington Email

O’Neil Arnold (GM/OHV) oneil@oneilarnold.com
Renee Graybill Deemer (ST/OHV)
Linda Doane (AS / OHV)
Christina M. Freitag (GM / OHV)
David Harpe (AS / OHV)

Bob Hower (GM / OHV)

Eli Kean (ST/OHV)

Randy J McCaffery (GM / OHV) randy @mccafferystudio.com
Bryan Moberly (GM / OHV) bryan@moberlyphotography.com
James Moses (GM / OHV) moses@mopho.net
Patrick L. Pfister (GM / OHV) prez1@pfoto.com
Dejuana Potter (EA/OHV)
Jeff D. Rogers (GM / OHV)
Harold Roth (GM / OHV) hroth1 @mindspring.com
Bill Straus (GM / OHV) bill@billstraus.com
Lee P. Thomas (GM / OHV) lee@Ileethomasphotography.com
Tim Webb (GM/OHV) tim@timwebbphotography.com

linda@doanephoto.com
CMFLeica@AOL.com
dave@daveharpe.com
hower@qgphoto.com

jeff@jeffrogers.com

Photomatix

P Il HOR Imaging for Photography



http://www.hdrsoft.com
http://www.hdrsoft.com

K& R F.Ml'.l.:l TREAG TG murm.n-.r
PhotoDigital

Canon

Gretag eye-one
MacBeth targets

e

Epson & Canon  #"
Apple - Eizo - LaCie

Color Mgm - Training
Consultation

K&R Photographics
859-341-6986 Rob 513-484-5610
www.KRphotodigital.com

LENSBABY.

Extensis.

bogen

Imaging

ASMPCALENDAR

October 2

First Friday Lunch Cincinnati & Columbus

Cincinnati: 11:30 am

The British Pub @ Rookwood Commons

Cincy Contact: Joe Harrison joe @jhphoto.com

Columbus:12:00 noon

The North Market

Columbus Contact: Dan Floss dan@danielwflossphotography.com

October 10 6:00 pm
Cincinnati One & Only Iltem Opening / Click 5 Art Opening
Kennedy Heights Arts Center

Contact: Tony Arrasmith tony @tonyarrasmith.com

October 10 8:00 pm
Click 5 After Party

Tony and Dana Arrasmith's Home

Contact: Tony Arrasmith tony @tonyarrasmith.com

October 13 6:30 pm
Columbus Pints & Pixels

Location TBD

Contact : Mike Foley mfoley @rycusphoto.com

October 15
Content for Image Newsletter Due to Editors

October 15 7:00 pm
ASMP Seminar: What Do | Charge presented by Susan Carr
Where: Ohio Institute of Photography

Register On Line @ http://www.asmp.org/asmp-seminar-charge
Contact: Tom Dubanowich tom@tomdubanowich.com

November 6

First Friday Lunch Cincinnati & Columbus

Cincinnati: 11:30 am

The British Pub @ Rookwood Commons

Cincy Contact: Joe Harrison joe @jhphoto.com

Columbus:12:00 noon

The North Market

Columbus Contact: Dan Floss dan@danielwflossphotography.com

November 11 6:30 pm
Indianapolis Pints & Pixels

Location TBD

Contact: Jim Barnett jameskbarnett@yahoo.com

November 12 - 13

Photo Tech 2009

We have blown up the old Seminar format and are bringing a whole new
depth to this seminar.

Presenters:

Photoshop and Lightroom: David Marx, ASMP Member, DMI Photog-
raphy Inc, Instructor at the Rocky Mountain School of Photography
Transitioning to Video: Sam Riche, Chief Photographer / Videogra-
pher, Indianapolis Star

Social Networking & New Media Marketing: Rosh Sillars, ASMP
Member, The Rosh Group http://rosh.com

Digital Photography Best Flow Seminar: Jay Kinghorn, ASMP
Seminar

Where: Holiday Inn Eastgate, 4501 Eastgate Boulevard, Cincinnati,
OH 45245, 513.752.4400 for reservations

Contact: Joe Harrison joe @jhphoto.com

December 4
First Friday Lunch Cincinnati & Columbus

Cincinnati: 11:30 am

The British Pub @ Rookwood Commons

Cincy Contact: Joe Harrison joe @jhphoto.com

Columbus:12:00 noon

The North Market

Columbus Contact: Dan Floss dan@danielwflossphotography.com

December 10 6:30 pm
Cincinnati Holiday Party

Molly Malones 6111 Montgomery Rd. Cincinnati, OH 45213
ph.513.531.0700

Contact: Joe Harrison joe @jhphoto.com

December 11 6:00 pm
Columbus Holiday Party

Location TBD

Contact : Mike Foley mfoley @rycusphoto.com

January 13 2:00 pm
Indianapolis Board Meeting

Location TBD

Contact: Jim Barnett jameskbarnett@yahoo.com

January 13 6:30 pm
Indianapolis Pints & Pixels

Location TBD

Contact: Jim Barnett jameskbarnett@yahoo.com

January 14 6:30 pm
Cincinnati Pints & Pixels

Location TBD

Contact: Joe Harrison joe @jhphoto.com

January 15
Content for Image Newsletter Due to Editors

January 16 9:00 am
ASMP Seminar: Multimedia and Video presented by Paula Le-
rner and Gail Mooney

Location: Indianapolis Location TBD

Register On Line @ http://www.asmp.org/asmp-seminar-multimedia
Contact: Jim Barnett jameskbarnett@yahoo.com

February 5

First Friday Lunch Cincinnati & Columbus

Cincinnati: 11:30 am

The British Pub @ Rookwood Commons

Cincy Contact: Joe Harrison joe@jhphoto.com

Columbus:12:00 noon

The North Market

Columbus Contact: Dan Floss dan@danielwflossphotography.com

February 5 7:00 pm
Indianapolis One & Only ltem Opening & Chili Fest Indy

This is a preliminary Date that is not confirmed as of yet

Contact: Wilbur Montgomery WilburWMPhoto@aol.com

February 9 6:30 pm
Columbus Pints & Pixels

Location TBD

Contact : Mike Foley mfoley @rycusphoto.com

February 19 7:00 pm
Indianapolis One & Only ltem Opening & Chili Fest Indy

This is a preliminary Date that is not confirmed as of yet

Contact: Wilbur Montgomery WilburWMPhoto@aol.com
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Photo Tech ' 2009

NEW Phase One Camera and Leaf Shutter Lenses D [ {_’ hlv n U‘ (I Iﬁ' '\j ASMP Oh |0 Va | Iey C h a pter

The Best Photoshop & Lightroom Seminar 6 - Two Days
Transitioning from Still to Video
New Media Secrets: Marketing and your Message
Digital Photography Best Practices and Workflow

Breakfast, Lunch, Thousands of Dollars in Giveaways and a Vendor Reception

Nwember 12th,131h

ali, Ohio
Holiday Inn, Cincin
Easigele 0 AM T0 5PM

= Faster auto-focus = Fast shutter response

» MEW tactile response controls o MEW multi custom function settings ASMP Member: Eﬁ;
AP wember e

* Improved viewfinder = Optimized for vertical grip (optional) fm Mw”;rwprl or PP of A: §195
P rmiers

» Auto detect Leaf Shutter lens * | eaf shutter sync to 800" of a second A

Pl al S=gry

Non Members Admission Price: 5275
« Additional Leaf shutter lens for ...and much more.

the Phase One camera
e

$160

PHAS E ON

Lr
L PHASEONE J.phaseone.com

WWW.aSmpovce.org
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www.kurt@kurtstecker.com

Final Frame is a reserved for a special photo to close the issue.
Interested members please submit photos for future issues to Kim Simmons: ksphoto1@one.net
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